[image: image10.png]



Freelance Copywriting Services
Bob McCarthy – 508-473-8643
Welcome
[image: image1.jpg]Freelance
Copywriting
Services

Bob McCarthy
McCarthy & King Marketing



My name is Bob McCarthy and I am a freelance copywriter.  
I’ve been freelancing for close to 30 years, first as a direct mail copywriter, and now also as an email and web writer.  

My experience crosses many industries including the non-profit world.  
Over the years, I have written dozens of fundraising appeals and various marketing collateral for many non-profits.  

Most of my non-profit work is direct mail as you see from the enclosed booklet.   
In addition to my copywriting services, I can also provide graphic design and, when needed, full-service direct mail campaigns.   
Please call me or send me an email if you have a project to discuss, or if you just want to get acquainted.  
Thank you.  

Bob McCarthy 
508-473-8643

bob@mccarthyandking.com 

Bob McCarthy - Bio
Since the early 1980s, Bob McCarthy has been writing copy for business and non-profits.  His work includes many direct mail fundraising packages for donor acquisition, donor renewal and donor communications.  

Bob has been active in the direct marketing industry throughout his career. He is a past president of the New England Direct Marketing Association (NEDMA). 

Bob began his career in journalism working as a reporter for the Quincy Patriot Ledger. He later handled public relations for Quincy, Massachusetts’ 1976 bicentennial celebration, the New England Interstate Water Pollution Control Commission and the Massachusetts Office of Coastal Zone Management.

In 1980, he became a copywriter for The DR Group, one of the nation’s first direct marketing agencies.  Four years later, he left the agency to work as a freelancer. He is currently president of McCarthy & King Marketing, Inc., in Milford, Massachusetts.

In addition to his client work, Bob spent 10 years teaching direct response copywriting at the Bentley College (Waltham, MA) Direct Marketing Program, and two years teaching mailing list research at the Merrimack College (Andover, MA) Direct Marketing Program.

Bob is a Massachusetts native and a graduate of Northeastern University (Boston, MA).

Non-Profit Experience


	UMass ALS Champion Fund
	New England Community Health Centers

	ALS Association
	National Asthma Hospital

	International Myeloma Foundation
	National Jewish Hospital

	Scottish Rite Blue Envelope Appeal
	CATS (homeless treatment services)

	Scottish Rite Family Life
	Spruce Home (for troubled youth)

	New Hampshire Forest Society
	Kendall Whaling Museum

	Lahey Clinic
	Children’s Learning Centers (for dyslexia)

	Olympics - USA Cycling
	Olympics - USA Shooting

	National Fire Protection Association
	Irish American Partnership

	Syrian-American Medical Society Foundation
	


Non-Profit Clients and Projects

Bob McCarthy – 508-473-8643

 
National Fire Protection Association 

Wrote a direct mail letter order generation package to sell an industry publication

Wrote a direct mail letter package to promote a fire code subscription service

Wrote a direct mail letter package to reactivate lapsed customers 


ALS Association
Wrote newsletter to keep current donors informed of research progress.

Leahy Clinic

Wrote multiple direct mail letter packages to support the hospital’s fundraising efforts. 

Milford Community Program
Wrote multiple web pages to promote various community activities

Wrote multiple direct mail self-mailers for summer camps and adult education

Wrote multiple email campaigns to promote activities to opt-in customers and prospects

Wrote flyers, banners, surveys

Babson College

Wrote a direct mail survey to identify potential candidates for executive education 

Wrote a direct mail postcard to promote the program

Scottish Rite of Freemasonry

Wrote the annual fundraising package for 10 years in a row

Wrote the supporting information kit for local chapters

Wrote multiple communications from headquarters to its chapters

Wrote and organized a multi-section activity and promotion binder for local chapters
New Hampshire Forest Society

Wrote and designed a direct mail letter package to solicit donations and raise awareness of the state’s resources

New England Community Health Centers

Wrote a direct mail letter package to recruit physicians to work in community health centers

Kendall Whaling Museum

Wrote a mini-catalog promoting various products available from the museum
Children¹s Learning Centers (for children with dyslexia)
Wrote and designed a direct mail letter/brochure package to support the program’s fundraising efforts.  This program provides specialized education to children with dyslexia.  Also wrote and designed two annual reports for this organization. 
Community Awareness and Treatment Services (CATS)

Wrote a direct mail letter/brochure package to increase awareness and raise funds for this San Francisco-based program serving the homeless population. 
Olympics – USA Cycling

Wrote a direct mail fundraising letter to raise money for the USA Olympic Cycling Team

Olympics – USA Shooting

Wrote multiple mailings to support the fundraising efforts of the USA Olympic Shooting Team
UMass ALS Champion Fund
Wrote and designed a direct mail letter/brochure package to support the program’s fundraising efforts.  This program supports ALS research under the name of Gov. Paul Cellucci who died from ALS in 2013. 
International Myeloma Foundation 

Wrote a direct mail letter packages for both donor acquisition and renewals.  IMF supports research into this relatively rare blood disease.

The Irish American Partnership

Wrote and designed an eight-page newsletter updating donors on current grants and outcomes that resulted from their donations.

National Asthma Hospital 

Wrote two donor renewal and donor acquisition direct mail letters

National Jewish Hospital 

Wrote donor renewal and acquisition letter for the hospital’s Annual Fund.

Syrian-American Medical Society (SAMS) Foundation

Wrote a direct mail acquisition letter to generate first-time donations

Writing Samples
ALS Champion Fund
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(Photo - Paul Cellucci)
Paul Callcs (1948.2013)
Massachuserts Governor, U 5. ArpRassadr, ALS patient

Help us fulfill Paul Cellucei’s
commitment to defeat ALS
NAME
ADDRESS

CITY, STATE ZIP

Dear NAME:
(Photo — ill Weld)

My good friend and colleague, Paul Cellucci,led an active lfe of service, as a member of the
U.S. Army Reserves, as a Massachusetts legislator, Lieutenant Governor and Governor, and as
U.s. Ambassador to Canada.

After he was diagnosed with the progressive, neurodegenerative disease ALS, he found a new
way to serve, a new purpose.

Paul teamed up with his physician, Robert H. Brown, Jr., DPhil, MD, and UMass Medical chool
Chancellor Michael Collins to create the UMass ALS Champion Fund. The Champion Fund
provides additional resources for the University of Massachusetts Medical School's ALS
research lab headed by Dr. Brown, an internationally known leader in ALS research.

Pauls last cause

Paul shared his personal story to help raise awareness and maney so that Dr. Brown and his
team would be less hampered by waiting for traditional funding sources and grant cycles.

With the Champion Fund’s support, the UMass ALS team can pursue multiple research
directions and respond quicker to pursue the possibilities of new discoveries.

Now that Paul's personal fight has ended, | am writing to ask you to join me in carrying on his
last cause: to find treatments and cures for ALS. Simply by making a donation, we can advance
the scientific battle against this devastating disease.




Lahey Clinic
[image: image3.png]‘The Salter HealthCare "Matching Gift” Challenge:
Double your gift to support Lahey Clinic’s nursing education program.

Please respond by (DATE)

Dear NAME,

Long past midnight, a Lahey Clinic p:
presses the call button.

ient awakes - in need of help - and
Within a few moments, a member of our nursing staff will hurry to the bedside,
armed with compassion and skill.
For nurses, 24/7 is more than a catchphrase.
‘The Lahey nursing staff is always prepared to respond - on the front lines of

patient care: in patient rooms, during procedures, in operating rooms - wherever
and whenever a nurse is needed.

Delivering the best possible patient care sounds like a simple goal, but in t
era of rapid medical advances, it takes ongoing education to ensure our nurses
continue to provide the most effective and compassionate care possible.

Dedicated to nursing education

Of course, this does not come easy. Nursing education takes time and money —
which is why we are especially grateful for the generous pledge from Salter
HealthCare in support of our nursing education programs.

Salter HealthCare is offering $50,000 to match donations we receive
from our other Lahey friends and supporters — people like you.

T hope you can help us take advantage of this wonderful opportunity with a gift
of $XX, $XX or $XX. Please send vour donation today so the Salter "Matching Gift”
funds can double the impact of your gift, bringing twice the benefit to Lahey nurses
and to their patients.




International Myeloma Foundation
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Our researchers tell us we are within reach of a cure to myeloma.
Yes, a cure.

Please help us today with a donation
to the International Myeloma Foundation.

Name
Address Black Swan Research Initiative®

City, State, ZIP

Dear NAME
When NBC broadeaster Tom Brokaw recently announced he had been diagnosed with
multiple myeloma, the world took notice and collectively asked “What’s multiple myeloma?”

Many soon learned what you already know — that multiple myeloma is a blood cancer that affects
the production of plasma cells in bone marrow.

Although not well known to the general public, myeloma s the second most common blood cancer.
Approximately 24,000 are diagnosed annually in the US alone. For new patients, as well as those living
with the discase for years, myeloma is life changing. The symptoms are real and ongoing: bone pain,
extreme fatigue, nausea, numbness in the hands and/or feet, kidney problems, and infections.

Breakthroughs in novel therapies have helped prolong lives, but myeloma continues to be an
incurable discase. The future for cach patient remains uncertain.

But there’s reason to be optimistic
The International Myeloma Foundation (IMF) was founded in 1990 to ensure no patient would
have to face his or her disease alone. Our mission is to improve the quality of life of myeloma patients
while working toward prevention and a cure. We do this by empowering patients through programs in
education, support, and advocacy while funding research that leads us to a cure.

IMF research supports the development of new drug therapies, fosters clinical trials, and success-
fully advocates for the approval of novel therapics.

Thanks to your recent gift of § , we have made tremendous progress. Myeloma patients are living
longer and with greatly improved quality of life, as survival rates and long-term remissions increase
worldwide. We must continue this momentum in the fight against myeloma.





CATS
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It was never his intention to become homeless. It just happened.

If you knew him before, you would never have guessed he would one day be on the streets.
Life was good. He had a family, a job, a mortgage.

Like the rest of s, he had goals and dreams...and sure, he had problems, but he was always able to
deal with them. Or so it seemed.

“Then one day, he lost his way.

With your help, we can help him find his way back.

When you walk the streets and hills of San Francisco, you see people everywhere who have
lost their way. The city alone has more than 6,000 homeless people...ll there for different reasons—
alcoholism, drug addiction, mental illness, HIV/AIDS, emotional trauma, domestic violence.

But if they are ever to get back on their feet and return to a productive and proud life, they need
something else. They need hope—and they need a plan for recovery.

They all need our help—if only to get through another night. They need shelters, beds, blankets,
food and volunteers.

CATS has a proven program for recovery.

CATS isn't just one program. Its a network of homeless service programs working together to
provide the homeless with a“continuum of care” This comprehensive program, founded in 1978, is now
the centerpiece of Mayor Gavin Newson's “care not cash” plan for helping the homeless.

“This continuum of care includes outreach programs, shelters, drop-in centers, transportation,
substance abuse treatment, transitional housing and permanent housing.
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[NAME]
[ADDRESS 1]
[ADDRESS 2]
[CITY, STATE, ZIP]

Dear Name,

1 realize we haven’t been in touch in a while, but I know how much you care.

Your generosity on behalf of our homeless citizens is very much appreciated. Now, I am hoping
We can count on you again. If this is not a good time and you're unable to help us today, could you at least
confirm or update your contact information by returning the enclosed reply slip so that we can stay in
touch and share our progress.

1 know you have great compassion for the struggles of the homeless. | know you share our goals
o not only bring comfort to those in need but to also help them get back on their feet.

P'm happy to report we are making great strides in helping the homeless turn their lives around.
‘We are seeing progress every day as more and more of our friends are working their way back and return-
ing to productive lives.

But so much more needs to be done.

‘We're helping the homeless and we're helping our city.

s may come as no surprise to you, but there are now more than 6,000 homeless people here in
San Francisco. You see them everywhere and it's getting more crowded every day. It's a problem not just
for the homeless but for our city as well.

Just getting the homeless to come in off the streets is an awesome and overwhelming task. But our
Volunteers do it every night. Now our greatest challenge is getting them (o stay off the streets—and that’s
what CATS is all about.

CATS has a proven program for recovery.

As you know, CATS isn't just one program. It a network of homeless service programs working
together to provide the homeless with a “continuum of care” This comprehensive program, founded in

1978, is now the centerpiece of Mayor Gavin Newsom’s “care not cash” plan for helping the homeless.
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We all want to help the homeless — whether we
volunteer our time, make a donation or simply
drop change into someone’s tin cup. Whatever
the contribution, it makes a difference...if only
to make one homeless person more comfortable
for a few hours.

Butif we really want to help the homeless change
their lives, if we are commited to solving the
“homeless problem,” we need to do more than
provide shelter and food. We need a program that
will actually deliver a plan for recovery.

CATS is a private, non-profit organization founded
in 1978 to help the homeless in San Francisco. Is
primary goal is to promote positive, lasting change for
our homeless citizens and to reduce street deaths.

Over time, CATS has pulled together a comprehensive
network of services and programs that work together
at every stage i the recovery process.

THE CATS WISHLIST OF
PRODUCTS AND SERVICES

ITEMS NEEDED
Bar-8-Que Pit

« Bedding: Spreads for Summer & Winter/Fitted Single Bed Sheets

~ Carpels

« Chef Coats

= Clothes and Shoes: Jackets/Socks/Sneakers

« Exercise Equipment; Treadmill/Stationary Bike

« Fire Alarm System

« Fumiture: Couches/Chars-Offce and Other/Mattresses

* Heavy Duty Rolling Carts

« Home Entertainment: Tlevision:

« Janitor Supplies: Bleach, et

« Kitchen Equipment; Microwave Ovens/Industial Meat Slier/
Pots and Pans/Hobart Floor Mixer/Food Service Guality Krives/
Commercial Size Gas Oven, etc.

« Kitchen Mats

* Lockers and Metro Shelving

« Office Equipment: Computers/Printers/Fax Machines

« Paint: Indoors & Outdoors

« Substance Abuse Educational Videos

« Toiletries & First Aid Items: Bandages/Alcohol Pads/Soap, etc

« Towels: Bath & Kitchen

« Shower Curtains

SERVICES NEEDED
« Complimentary Professional Services: Hair Cuts/Clothing/Food, efc
« Plumber for Outside Drain to Prevent Flooding.
 Repairof Faciity Windows and Wals
L

Please contact the CATS Executive Office first to confirm needs
and get exact instructions for dropping off your donation.

Phone: 415.241.1199 // Fax 415.553.3%39 // Email:info@catsincorg.

1445 Markat Stroot FL2 San Fransisco, CA 94102

And we're proving
that every daj in
San Fransisco.





Children’s Learning Centers
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Copywriting Fee Schedule
Bob McCarthy – 508-473-8643  

(fees as 10/26/16 – subject to change)
DIRECT MAIL 

Direct mail letter packages
· Letter/reply only






$1,200 - $1,500
· Letter/reply with brochure





$2,200 - $3,000

Self-mailers (3 panels)

· Small, each panel 8.5x5.5





$1,200 - $1,600

· Large, each panel 8.5x11





$2,200 - $3,000       

Postcards 

· Small, 4x6





 

$   600 - $   800
· Large 6x11







$1,000 - $1,200
Booklet mailers 

· Small, each page 8.5x5.5

             



$250 per page

· Large, each page 8.5x11





$400 per page

Lead generation survey mailer

· Letter/1-page survey






$   800 - $1,100

· Letter/2-page survey






$1,200 - $1,500

Billing Stuffers 3.5x8.5 – 2 sides





$   600 - $ 800


WEB

Landing pages 

· Lead capture/short message





$   400 - $   600

· Lead capture/long message





$1,000 - $1,500
Web pages  

· 1-2 screen views






$ 500 per page

· 2+ screen views






$ 800 per page
SEO & keyword copywriting/editing (existing pages)


$ 250 per page

Website planning/organization/content outline (no writing)

· 10 pages







$1,000
· 20 pages







$1,800
PRINT & ONLINE ADVERTISING

Full-page print ad (8x10)






$   800 - $1,000
Half-page and smaller print ad 





$   400 - $   800
Printed insert (8.5x11, both sides)





$1,200 - $1,600
Online banner ad







$   400 - $   800

Pay per click text ads (10 versions provided)




$   400
IDEA GENERATION

Up to 10 creative concepts, themes, headlines, teasers or titles

$  800


COLLATERAL/SALES SUPPORT
Brochures (3 panels)

· Small, each panel 8.5x5.5

                


$1,200 - $1,600
· Large, each panel 8.5x11





$2,200 - $3,000
Sell sheets/Product sheets (8.5x11)

· One side







$   800 - $1,000

· Two-sides







$1,200 - $1,600

Lead qualification surveys (2 pages)





$  600  - $1,000
Customer satisfaction surveys (2 pages)




$  600  - $1,000

Telephone scripts/call guides – prospecting




$  800 -  $1,000

Telephone scripts/call guides - selling




$1,200 - $1,500
PowerPoint presentation






$   600 - $1,000

Product packaging







$   400 - $   600

PUBLIC RELATIONS

· Press Releases







$   400 - $   600

· Media Kits







$1,200

EMAIL 
Solo email for prospecting 

· Long form – sales focused





$1,000 - $1,200

· Short form – lead focused





$   600 - $  800

Auto-responder email series for lead nurturing 
· 1-2 emails







$   650 per email
· 3-6 emails







$   550 per email
· 7-10 emails







$   450 per email
Email newsletter (1-2 articles per issue)




$1,000 - $2,000
Transactional email templates





$   400 per email

Situational email templates






$   400 per email

Sales follow-up email templates





$   400 per email
CONTENT MARKETING
Reports/Whitepapers/How-To Guides 

· Formatting and writing





$ 400 per page

· Formatting and editing (client provides writing)


$ 250 per page
Case Studies/Client Interviews/Executive Profiles




· Research, interviewing





$  600

· Formatting and writing





$1,000 - $1,500

Blog Writing
· Content planning/calendar development



$1,200 

· Write blog posts (500 words) 





$   400 per post
· Edit blog posts (500 words)





$   250 per post
How I work 

1. Every job gets an estimate.  Unless you change the specifications, the estimate and the final invoice should be the same.  

2. Estimate will cover my time for

· client input

· research

· concepts

· message outline

· writing

· revisions

· coordination with a graphic designer (if needed)  

3. I do not put a limit on revisions.  I want you happy with the finished product. Fortunately, most projects only need one or two revisions.

4. Most projects are handled by phone, email and online conference call.  I am happy to meet with you in person if it’s convenient.

How payment is handled
For projects that are less than $3,000, we bill in two parts:
50% deposit – billed on approval of project

50% balance – billed on completion of project (or 30 days later whichever comes first)


Larger jobs are billed in three installments.
Thanks - Bob McCarthy


       .
Bob McCarthy – Freelance Copywriting – 508-473-8643
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